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Instructions: 


These are the instructions followed at Rowell’s 
Advertising Bureau, at No. 10 Spruce St., New 
York, in dispesing of communications received 
from persons who wish to advertise. 





If a man wants us to do his advertising, do it— 
if his credit ts good. 

If he tells us what to do, do as he says. 

If he wishes advice, and instructs us to serve him 
the best we know how, be sure to deserve 
the confidence. 

If he wants an essay written for him on the sub- 
ject of advertising, refer him to our published 
efforts in that direction, also the price at 
which they are to be had. 

If he doesn’t seem to know what he wants, send 
him a circular. 























It often happens that a very small expenditure in advertising is contemplated by a per- 
son who has no clear idea as to what publications should be taken or of the cost. Such a 
person always does well to send a copy of the advertisement to us (or furnish us with such 
infurmation as will enable us to prepare it in proper form in our own office), together with a 
check for the amount to which it has been determined to limit the expenditure, and leave the 
selection of papers and the number of insertions in each paper to be determined by our ex- 
perience and judgment. In that way he gets best service for the money, the work is properly 
done, and no time is lost in correspondence, Address ROWELL’s ADVERTISING BUREAU, 10 
Spruce St., New York, 
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Why ? 


Yes, why is it that more than three- 
quarters of the advertising in the 1400 
local papers of the ATLANTIC COAST ] ¢ 
LISTS is received from long-time ad- | « 
vertisers, who renew their contracts from 





year to year? 


Why is it that these same advertisers c 
renew their contracts yearly ? : 


Because 


Yearly advertising, when properly con- 
structed, pays in the ATLANTIC COAST 
Lists, and bright advertisers, when they 
find proved-paying mediums, hold on to 
them rather than do much experimenting. 
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Bright Men are the Ones to Follow. 
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Catalogue and full information upon request. 


Atlantic Coast Lists, 


134 Leonard St., New York. 
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WITH ENGLISH ADVERTISERS. 
By T. B. Russell. 
Lonpon, March 5, 1892. 

I had a long talk the other day 
with Mr. Samuel Clarke, proprietor of 
Clarke's Night-lights, Fairy mps, 
etc., and an advertiser of very long 
standing. He is a fine old man of 
business, full of energy and enthusi- 
asm, and carrying his seventy odd years 
very lightly. ‘‘I walk sixty miles a 
week,” he said, ‘‘ winter and summer” 
—which is a good record. He is a 
firm believer in newspaper advertising, 
and conducts that department of the 
concern single-handed. Here are a few 
of his opinions, and some facts in re- 
lation to his business. 

s * ~ * 

“We have about a couple of hun- 
dred workers at the factory—about a 
hundred and twenty of them women— 
and the same number working at their 
own homes, the latter making boxes 
and twisting wicks. There was no ad- 
vertising done before my time. The 
business was started, as a candle manu- 
factory, by my father and elder brother. 
Yes, I am more than satisfied with ad- 
vertising, and the business would not 
be where it is, or anywhere near it, if 
we did not advertise. The more I do, 
the better I am pleased with it. Most 
of it is done through agents—Crossley, 
Moir & Co.—but I deal with a few 
papers direct.” ; 

“I suppose yours is not a business 
for all the year round,” I said. 

“Well, not quite. We make our 
largest effort in the winter ; but I keep 
a little going all the year round. One 
year we stopped advertising altogether 
in the summer, but it was a mistake, 
and we lost more than we saved and 
had to spend more money in picking 
up lost ground.” 

* s * * 

A good many bright ideas have illu- 
minated Mr. Clarke’s Night-light ad- 
vertising. The famous ‘* Burglar’s Hor- 
ror” was his. It is the name of a small 
night-lamp, advertised by the picture of 
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a larcenous individual of the Bill Sykes 
persuasion, who, alarmed by this silent 
watcher, was represented as retiring in 
dismay from a house thus guarded— 
which is a new (night) light on the 
manners and customs of the burglar- 
ious profession. The firm is also great 
on baby-food warmers, bronchitis ket- 
tles, vaporizers, inhalers, and a remark- 
ably pretty and artistic system of illu- 
mination for conservatories, etc., called 
** fairy-lamps.” 

I asked him what he thought of the 
change of copy question. ‘‘I think it 
is well to change copy often enough to 
avoid staleness,” he said; ‘‘ but when 
an advertisement has done good ser- 
vice, it is sure to be worth reviving at 
some date. I think an ‘old friend’ 
turning up again has a pleasant effect. 
On the other hand, the efficacy of an 
advertisement wears off for a while if 
it appears too often. P ‘ 

The proprietor of a London weekly 
has hit on a curious mode of using up 
unsold back numbers. He cuts them 
up into small discs, including the cover, 
and by hydraulic pressure and other 
means moulds them into walking-sticks, 
which present a mottled and ringed 
appearance, owing to the printers’ ink 
showing at the edges of the white paper, 
and to the regular succession of rings 
from the colored cover, which is of a 
singularly atrocious pink. ‘‘ To such 
base uses do we come at last!” 

* * oa om 

The recognized commercial status 
of newspaper space as a commodity is 
illustrated by the practice which some 
advertising agents have adopted of buy- 
ing up certain specified positions, in 
which they thus secure a monopoly. 
Of course, there is not the least differ- 
ence, from the standpoint of economic 
science, between a shilling’s worth of 
newspaper space and a shilling’s worth 
of, say, lead pencils, and it had never 
occurred to me that any one could 
imagine any distinction until the 
difficulty which Printers’ INK has 
been having with the Post-Office en- 
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lightened me. The following adver- 
tisement is a still more recondite mat- 
ter, and one well calculated to exercise 
the erudite acuteness of the American 
Postal Department—for it is a newspa- 
per advertisement of newspaper space. 
How is that for Mr. Wanamaker’s 
young men? 
W iibvert 135 Strand, W.C. 
ADVERTISEMENTS inserted in the 
Daity News, and in all London, Provincial 
and Foreign Newspapers. 
EXCEPTIONAL TERMS for a SERIES. 
Sole Contractors for the SPECIAL COR- 
NERS on Top of Front Page of the 
MorninG STANDARD, 
EvENING STANDARD, 
MorninG ADVERTISER, 
Peop.e, and 
Corners on pages 2, 3 and 6 of THe GLosr. 
Sole Agents for all Advertisements in the Or- 
FICIAL GOVERNMENT Porice GAZETTE. 
WILLING’S, 125, Strand, W.C. 
Branch Offices: 162, Piccadilly, W. 
Telegraph Address, ‘* Willing’s, London.” 
Telephone, No. 2773. 
* * * - * 
American newspapers are much bet- 
ter off than ours, however, except in 
the case of very heavy English ones, 
Here the postage on any newspaper, 
recognized and registered as such at 
the General Post-Office, is one half- 
penny—namely, one cent—to any part 
of the United Kingdom, irrespective o 
weight. Thus PRINTERS’ INK, being 
registered, would go no cheaper, in 
any number, than the Chemist and 
Druggist, for example, which weighs 
over ten times as much. A newspa- 
per is defined as a periodical, printed 
and published at intervals of not more 
than seven days, bearing its name at 
the top of every page, and such that 
the greater portion consists of news or 
comments on news. But the definition 
is, in practice, often stretched. Thus, 
the Postal Guide says nothing about 
supplements or about their contents : 
so trade and class periodicals number 
their advertising portions as a supple- 
ment, and still get within the rule. 
Moreover, by a tacit extension, many 
publications which do zof consist mainly 
of news or comments thereon are let 
in. The postage on printed matter 
and books other than newspapers is at 
the rate of a halfpenny for every two 
ounces or fraction thereof. All post- 
age is, asa rule, paid in stamps, but 
on large numbers it can be paid in coin 
(checks not taken), providing the pack- 
ages are all made to face one way and 
are tied up by the sender in bundles of 
60 or 120. ‘The charge is a ha!lfpenay 
per package under 200, just as if pre- 
paid by stamps; so that there is no 
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money gain, but only an increased cop. 
venience, by this plan. Each package 
is treated as a separate transaction, in 
either case, and is subject toa mini. 
mum postage. This plan does not ap. 
ply to newspapers at all. They must 
be stamped separately. 
# * * * . 


One of the most striking of out-door 
signs lately brought into prominence 
here is an enormous thermometer, in 
a frame of enamelled metal, affixed to 
doors of stationers’ shops. It is about 
four feet in length; the fluid seems to 
be colored alcohol ; the degrees are of 
course so large as to enable one to read 
off the temperature from the other side 
of a wide street, on doing which one 
is not likely to miss the advertisement, 
thus: 
—_ 7 | 
STEPHENS’ | 





——y 


INKS. 


FOR ALL | 


TEMPERATURES. | 


This is brought out by the manu- 
facturer and inventor of the well-known 
blue-black writing fluid, such as the 
late Richard A. Proctor, the astrono- 
mer, used to abhor so heartily and de- 
nounce with such characteristic and 
amusing vehemence. 

THREE STYLES OF ILLUSTRATED 
ADVERTISING. 


By Geo. E. Walsh, 


The use of pictures in advertising is 
not new, but art in advertising is of 
recent development. ‘The coarse and 
repulsive pictures of a generation ago, 
which were used by advertisers, do not 
reflect the taste of the age nor properly 
draw attention to the goods to be sold. 

In using illustrations for advertising 
purposes one should confine himself to 
one of several classes of pictures. The 
superb work of art—the real product 
of a high-grade artist—comes first. The 
intrinsic value of the picture will attract 
notice. It must be so superior to the 
common grade of pictures that the art- 
istic eye instinctively singles it out from 
the others and dwells upon it. It is 
probably the most effective way of ad- 
vertising, but it is also the most ex- 
pensive. 

The timely, popular picture, which 
reflects some current idea or thought, 
and then leads gradually to another 
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matter, requires study and genius to 
manufacture. It is the art of the jour- 
nalist todo this. It holds the same re- 
lation to art as journalism does to liter- 
ature. It is more popular with the 
masses than the higher products of 
genius, which require training and edu- 
cation to appreciate. Such an illustra- 
tion must attract attention by its very 
timeliness—by the manner in which it 
interprets passing important questions 
of the day. The reader at first thinks 
that it is an illustrated article for him 
to read, and if the wording which fol- 
lows is appropriate he finds himself 
reading the whole article before he 
realizes the full import of the produc- 
tion. 

The comic pictures follow the other 
two as a means of attracting attention. 
These must be truly humorous, and 
not a strain after an effect. So popu- 
lar has this become that some of the 
leading magazines empioy the best 
comic artists to make series of funny 
pictures to scatter through the adver- 
tising pages of the periodicals. The 
reader is thus forced to turn the leaves 
in the back of the magazine, where the 
advertisers display their wares for sale. 
Truly comic pictures will be studied by 
the most obtuse mind, and if a joke is 
connected with the illustration they will 
heartily appreciate it, even if it does 
lead into something never anticipated. 

All of this requires art. It demands 
attention. It necessitates study—in 
short, special work. It is art in adver- 
tising, and one must make a specialty 
of this to produce the best results. 





NOTES AND CRITICISMS ON AD- 
VERTISING TYPOGRAFHY. 
By an Old Printer. 


Much advertising is now done in the 
elevated cars. I doubt whether it pays 
very well, but it seems to attract the 
advertiser. Among the most persist- 
ent are some people who have a kind 
of catsup known as ‘‘tomatoketchup,” 
all in one word and printed in red. 
The mixture is a good one, but in the 
desire of the advertisers to obtain the 
effect of a red line, without paying 
much extra for it, they have had great 
numbers of cards bearing this mystic 
word printed before the black, and 
then have endeavored to fit the black 
in around it. As the notices are of 


different lengths, we often see the sen- 
tence end without a period when there 
should be one, because at the time the 
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red was impressed it was not known 
where the phrase would come, and 
again the period is found where it 
should not be. Great gaps of white 
are often to be seen on either side of 
the rubric. Much of the charm of a 
good advertisement consists in having 
one part well fitted to another. 

I am reminded by this that it is too 
frequently the case that more red is 
used in advertisements than is neces- 
sary. No bill, poster or circular should 
contain one-half or one-third red—a 
quarter or a fifth is often too much. 
An ordinary page in black is light- 
ened up very much by a single letter in 
red, perhaps not over half an inch high, 
and wide in proportion. Yet the page 
will possibly be seven inches by four. 
A red line arourd the page should be 
of a pearl thickness. This brightens 
the whole, while a heavy line would 
glare. A very effective way to give 
point to matter in a circular is to under- 
line in red theemphatic words. Todo 
this a brass rule having a body as thick 
as a lead should be turned upside down. 
On a very open circular the most em- 
phatic words can be put ina panel, like 











this, although then they need to be set 
off from the enclosed matter by at least 
a lead. 

Few advertisers appreciate the im- 
portance of going to a first-rate job 
office to get their advertisements set. 
I am of course speaking of the men 
who do general advertising. The best 
establishments have many more varie- 
ties of type, it is apt to be newer, and 
a man of judgment is more likely to be 
at the head of affairs. An electrotype 
is never as sharp as type, and good 
results can never be had from old or 
battered letters. On the other hand, 
some printers who have good offices 
want your favors to look ‘‘ fine.”” Gin- 
gerbread work, or that which involves 
much difficulty, pleases them. Over- 
ride this at once. The object of an 
advertisement is that the reader may 
take notice, and most readers are too 
indolent to do so unless provoked to it. 
Plain, readable type only should be 
used. It may be fanciful, but it should 
be legible. Set it up, over and over 
again, till it pleases you. You are the 
judge, not the printer. At the same 
time his rules are most likely to be 
sound ones, founded on experience, 
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If the copy is very baffling, have it set 


up in two or three offices. An adver- 
tisement which will cost in one form 
ten thousand dollars before its matter 
and shape are changed, fully warrants 
an expenditure of thirty or forty dol- 
lars to get it straight, in the first place. 

Means’ circular about advertising, 
addressed to the dealers in his shoes, 
makes me think of the early days of 
the war, when I published a country 
paper in the interior, Agents from 
the great medicine concerns used to 
come around and visit us, as they had 
the newspapers on which I had been 
employed as apprentice and journey- 
man before the war. Such an agent 
generally had a carpet-bag, filled with 
cuts. He first inquired as to circula- 
tion, and then as to price. Say that 
was fifty dollars a column a year. He 
would gaze at us, as we expatiated upon 
the benefits he would reap, and then 
calmly say: ‘‘I will give you twelve 
dollars for half a column, reading no- 
tices once a month.” He would then 
draw out twelve reading notices, a 
stereotype rather longer than half a 
column, and a contract. While you 
were considering it his pocket-book 
opened and twelve dollars were ex- 
tracted. Your virtue evaporated, for 
did not the oldest boy need a pair of 
shoes, the wife a calico dress, and your- 
self a hat? The sum was accepted 
and the contract signed. Often, in- 
deed, so good a price would not be 
given, 
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STILL NOT PERFECT. 


Mr. J. M. Page, of the Democrat, 
published at Jerseyville, Ill., and cor- 
responding secretary of the National 
Editorial Association, writes as follows: 

JERSEYVILLE, IIl,, March 8, 1892. 
Publishers Printers’ INK: 

I noticed in Printers’ INK of March 2d 
reference to bills in Congress pertaining to 
newspapers and publications, The bill com- 
mented on was amended previous to the pub- 
lication, but I presume you did not see it. I, 
therefore, send one to you as it is amended. 
1 do not think it will injure any ‘* country 
newspaper.” Yours, Z. M. Pace, 
Cor. Sec., N. E. A. 

Following is a copy of the bill, as 
amended, and referred to the Commit- 
teeon Post-Offices and Post Roads : 


H. R. 6917. 
Mr. Scott introduced the following bill : 
A BILL 
To amend the postal laws so as to prohibit ad- 
vertising sheets from being transmitted as 
second-class matter and limiting the num- 
ber of sample copies that may be mailed at 
second-class rates. 
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Be it enacted by the Senate and Hous 
of Representatives of the United States of 
America in Congress assembled: Vhat pub- 
lications of the second class, except as pro- 
vided in section twenty-five of the act of 
March third, eighteen hundred and Seventy. 
nine, when sent by the publisher thereof and 
from the office of publication, including sample 
copies, or when sent from a news agency to 
actual subscribers thereto or to other news 
agents, shall be entitled to transmission through 
the mails at one cent per pound or fraction 
thereof, such postage to be paid as now pro 
vided by law: Provided, That hereafter no 
publisher shall be permitted to mail sample 
copies of newspapers or periodicals (after the 
first issue of the same) in excess of one-half 
the number thereof mailed at the same time to 
regular subscribers, except at the rate of post. 
age applicable to transient second-class mat- 
ter, that is to say, one cent for every four 
ounces or fraction thereof, payable by Stamps 
attached, every sample copy to be plainly 
marked as such before being deposited in the 
office for mailing, and to be exactly the same 
as some regular issue of the publication of 
which it purports to be a sample: Provided, 
That the right to mail sample copies, except 
at the rate of one cent for every four ounces 
or fraction thereof, payable as aforesaid, shall 
be absolutely denied to any newspaper or pe- 
riodical the publisher of which guarantees to 
advertisers or others a specific circulation 
thereof in excess of the number actually sub- 
scribed for or sold, and to (all trade or special 
publications) the publishers of which are en- 
gaged in such trade or special business, or 
whose trade or special business is advertised 
in such publication, and the publishers of said 
trade or special publications exclude adver- 
tisements of competitors engaged in the same 
trade or business. 

Sec. 2. That all acts and parts of acts incon- 
sistent herewith are hereby repealed. 


It is not difficult to understand how 
aresolution endorsing such a bill could 
be introduced into the hurried session 
of an editorial convention, and be 
passed without much opposition. But 
if the bill in its present form should 
ever become a law, serious questions as 
to its meaning and application would 
be certain to arise. 

After a great deal of study of thelast 
dozen lines of Mr. Scott's bill, Print- 
ERS’ INK is unable to make out what it 
does mean, Probably, however, it is 
intended that a trade or class publica- 
tion must not be issued by a person 
engaged ina kindred business, but the 
bill, as amended, will permit a country 
publisher to keep his job office. 

It will be remembered that PrInt- 
ERS’ INK called attention to the fact 
that this bill, as originally drawn, would 
drive half the country papers out of 
existence. 

PRINTERS’ INK doesn’t much care 
what the law about postage on second- 
class matter may be, but it would very 
much like to have it so worded that an 
ordinary individual can comprehend 
its requirements and conditions. 
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A LITERARY SUCCESS. 
The papers are all after me— 
They say they like my “style” ; 
The “little things” that I ‘* dash off” 
Are welcomed with a smile. 


The products of my pen they'll print 
On any page I say, 

And if I hint at an “‘ encore” 
They'll use them every day, 


'Tis not alone in dailies big 
That you my work may scan, 

Nor yet in pious papers or 
Those of the ‘‘ funny man.” 


The ponderous monthly magazines, 
The organ of the Knights, 
“ The Farmer's Weekly Guide to Wealth,” 
“The Friend of Woman’s Rights,” 


The sheets that claim to be “‘ inside”’ 
With ‘shrewd investors’ tips,”’ 

The obscure prints and those that are 
On everybody’s lips, 

The mouth-pieces of lawyers and 
Of devotees of art, 

Of plumbers and of architects, 

* Of mine, and mill, and mart, 

In English, German, French and Swiss, 
Welsh, Swedish and Armenian, 

Norwegian, Russian, Portuguese, 
Italian and Bohemian— 

All publications, in al! tongues 
Within our mortal ken, 

Are mighty glad when they receive 
A tid-bit from my pen. 


“ The editors’ ne'er sign and send 
A printed document 

To tell me that my manuscript 
Were better never sent; 


Nor do they pat me on the head 
And say that, though declined, 
My screed ‘* not merit wholly lacks "’— 
kind! so very kind! 
I do not claim to rank with James 
Or Howells or such lads; 
Yet my work ** goes ”’—because I make 
My living writing ‘‘ ads.” 
ArTHUR Evuiot Sprout, 
ee 


A KANSAS OPINION. 


There is no debt with so much prejudice 
put off as that of justice. —Plutarch. 

Modern progress in trade has given 
tise to a novel class of periodicals called 
“trade organs’? devoted to the in- 
terests of special classes of business. 
So rapid has been the development of 
these periodicals that there are many 
trades which depend upon them for in- 
formation essential to business success. 
A month ago the Cafita/ referred to 
a decision by the Post-Office Depart- 
ment depriving one of the most im- 
portant of these papers, called PRInt- 
ERS’ INK, of its rights as second-class 
mail matter on the ground that its 
principal object was to advertise the 
business of its proprietor. 
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This does an injustice not only to 
Mr. Rowell but to the newspapers of 
the country and an enormous clientage 
of advertisers who look to PRINTERS’ 
InK for suggestions in advertising 
methods aud mediums, and either the 
decision should, in justice, be reversed 
or else the laws should be revised. We 
do not know, nor does the Post-Office 
Department, what Mr. Rowell’s princi- 
pal object may have been in establish- 
ing PRINTERS’ INK, but it is a trade 
paper valuable to every newspaper and 
every advertiser in the country. The 
value which the Cafita/ sets upon it 
may be apprehended from the fact that 
we regularly subscribe to fifty copies of 
PRINTERS’ INK and order them sent to 
merchants in this city and vicinity. It 
is one of our most desirable exchanges, 
also, and an interpretation of the law 
which imposes upon PRINTERS’ INK 
additional postage of over $700 per 
week argues either a misapprehension 
of the character of the periodical or a 
law badly framed to protect business 
progress. The shortest and safest way 
out of the muddle would doubtless be 
a revision of the law bringing it down 
to fit modern times.— Zopeka, Kan., 
Capital, March g, 1892. 





NOT PROFITABLE. 
From the New York Mercury. 

The failure of W. B. Riker & Co., the Sixth 
avenue druggists, who were <4 the 
originators of cut prices in the drug trade, 
shows that large sales were not the result of 
low prices. In addition to cutting the retail 
price of standard medicines, Riker made up a 
full line of similar remedies bearing his name. 
which were sold in preference to the standard 
preparation whenever possible. Riker & Co. 

gaged in this busi on a large scale and 
spent considerable money in endeavoring to 
find a market for their goods. The failure 
was a surprise to druggists and the public. 
Cut-rates and substitution don’t pay in the 
long run, 





NEWSPAPER REPORTING IN CHICAGO. 
From Chicago Figaro. 


* * * “Tnterviews”’ of this sort are largely 
responsible for the pert remarks foreign news- 
papers are inthe habit of making at the ex- 
pense of their American contemporaries. Not 
the least amusing feature of the article was 
the reporter’s evident delight in his own im- 
portance. Rarely have I seen such a gem of 
reportorial rhetoric, Some extracts: 

Among those who live at the Ontario is a 
reporter for the 7r7bune. 

he reporter had finished his morning meal. 

The reporter gave his name. 

The reporter replied that he was a reporter. 

The reporter suggested. 

The reporter's idea was to ascertain. 

The reporter tried to ask a question, 

Mr. Bacon ate ham and eggs during this in- 
terview. If the supply had run short he might 
have cut a slice off the reporter and not noticed 
the difference, 
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HIS NEW ROLE. 


Buskin—Ah, De Thespis—out in newtogs, | De Thespis—Walking Gentleman!—/udg, 
eh? Struck an engagement? 

De Thespis—Yep. 

Buskin—What line ? 


‘*The Postmaster-General has sat Man born of woman is of few days 
down on Printers’ INK.” and full of schemes to get his name in print.— 
““The deuce he has! Well, he can get a Vexas Siftings. 
ell ——e cheap; he’s in the The poet who wrote 
ef iia — _ but little here below,’’ had evidently never 
Emperor William betrays contradict- seen the advertising columns of an American 
ory symptoms. He displays great excitability newspaper.—Puck. 
and is eccentric almost to insanity; but, on ae - 
the other hand, he has discontinued his sub- An appreciative subscriber sent the 
scription to Punch.—N. Y. Evening Sun. editor of a weekly exchange a coffin. In re 
‘ turning thanks for it he says: ‘ All that we 
Jerry Inright, a farm-hand well need now is a lot in the cemetery and a first. 
known throughout this section, called at the class grave-digger. We already have the doc 
Courier office yesterday to deny the rumor tor and the obituary.” —A tanta Constitution, 
that he had hanged himself. In other words, eis . i . 
Jerry Inright is Jerry Allright.—Canajoharie The delicacy of New York dry-goods 
Courier. a - inexpressibly sweet. One of 
. : . them has this sign over a lot of shop-wom 
Important to Journalists.—Editor : muslin night-gowns: “ Dream-robes, cigity. 
I wish I could strike some plan by which I pine cents.” Another enterprising clerk has 
could double my circulation, astock of garters labeled: ‘* Novel designs in 
Friend—There are several ways by which knee-girdles."—N. VY. Evening World. 
that can be done. de geo 3 
** How so?”? Journalistic Item,—‘‘ Sir,” said a 
“* Well, all you have to dois tomarry. Then pompous personage, who undertook to bully 
two hearts will beat as one; and, of course. an editor, “*do you know that I take your 
you will double your circulation.’—7Zeras paper?”’ 
Siftings. Ps ag - doubt take it,” vepee 
oes ey + editor, ‘*for several of my subscribers have 
A Slight Error. From The Plunk- been complaining lately about missing their 
ville Bugle: ‘We attempted to say that Dea- papers.”— Texas Siftings 
con Podbury had run across a den of rattle- ; ; she 
snakes in his low-ground field last week, but What He Meant.—Y oung Reporter: 
the printer made it read ‘ bottlesnakes.’ The The storm king hurled his torn and tumbling 
Deacon came in and remonstrated with us, torrents over the ruins of the broken and dis 
and our eye isa sight ; but we have the satis- membered edifice. 
faction of knowing that the printer looksa Old Editor—What’s that? What do you 
blamed sight worse.” —/ndianapolis Journal. mean, young fellow ? bel 
, . if Young Reporter—I er—er—the flood was 
. Our Own Lost Lydia.—A new can- away Patrick McDougal's old soap factory.— 
didate for President is Mary A. Livermore. 77 2745 
She has the indorsement of John Hooker, of ees b , 
Hartford, and of the Woman's Tribune, of An Unjust Insinuation.—Actor: 
Washington, It would be more or less proper Did you read that puff for me in the Daily 
to have a woman among the leaders in the Hooter ? 
struggle next November, for the petticoat, Friend—Yes, I read it, and I'll bet you 
while an inspiration, is a shield against injury wrote it yourself and paid to have it putia 
as well; but our choice for this honor per- the paper. 
ished with the death of Lydia Pinkham, and Actor—Thai’s an uncalled for reflection. 
the remnants of our blasted affections will be I'd have you know that I never pay for any- 
true to her memory forevermore,—/udge, thing,—7exras Siftings, 
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‘Man wants 























A PRIMITIVE ADVERTISEMENT. 


Tue J. B. Wi L1AMS CoMPANY, 
Established 1840. 
GiastonsurY, Conn., March 16, 1892. 
Kditor of Printers’ INK: 


becoming very generally appreciated, may 
inferred from the enclosed, copies of which 
were recently distributed, in manuscript form, 
from door to door in this quaint old town. 

I thought it might be of interest to you, as 
illustrative of the first step in the evolution of 
advertising. Yours very truly, 

Bernarp T. WILLIAMS. 





To the People of Glastonbury & Vicinity 
[Wilham Tennant — out of work at the 
presant time wish to inform everybody that 
| am prepaired to do all kinds of jobbing in 
the line of Painting & C my vee af work also 
furniture repairing of all kinds I can clean 
Paint or varnish chamber sets and all old 

to look like New can bronze clocks 
ornenuts Pitcure frames &c can fix your old 
chairs will varnish or Paint them at 15¢ a 
peace can make you a ste» ladder ironing 
boards wash binch stooles bakeing boards 
| shelve and in fact anything from a 5c job to 
a 5000 job knifes & chears sharpend window 
| glass put in & all odd jobs Promptly addinded 
| to now dont forget me Will be found at 
Presant in Covills Brick House or address 
Poastal to William Tennant Post Office 
| all goods called for and delived Promply. 











THE LAW IS STILL VIOLATED. 


Bettows Fa ts, Vt., March 11, 1892. 
Geo, P, Rowell & Co, : 


“In Printers’ Ink of February 24 was an 
exposure of the case of the National Bulle- 
tin, published by the Republican National 
Committee, a paper entered as second-class 
matter and cevoted entirely to advertising the 
business of its publishers, The latest number 
of this ‘legitimate’ publication that we have 
seen is No. 3. Does any one know of a later 
issue being sent through the mails at second- 
class rates ?’’—Printers’ Ink, March 9. 
I have No. 6 at — now, which came at 
pound rates. Respectfully, 
” ° B. H. ALLBEE. 





WANTS. 
Advertisements under this head 75 cents a line 


— Results. —Vick’s he zine’s ** 200,000 
nteed” gives them. $8 Times Bldg, N.Y. 
ITHOGRAPHING, }, established house stice 
ner with $12,000 wanted. GRI 1GGS 
CAREETON, 202 Broadway. — 
44 end get our our prices on Embossed C: 
Designs furnished free ernie 
Fv. A STELL & CA Y CO., Holyoke, Mass. 
= Pape Ad., if unobjectionable. Send ad., 
exceed 50 words, and 10 cts. for sample 
copy. OVAN DORN'S MAGAZINE. Mt. Morris, NY. 


JANTED TO BUY —Stereotyping outfit for a 
job office; a combination machine Vg 








ferred. Address, giving description and price, 
“DER_ DEUTSCH CORRESPONDENT,” Balti- 
more, Md. 


RIGHT MAN. RARE CHANCE. Established 
pid House, ee | two monthlies, 
ialary. $1,800.00 reese Only hestior © 
or tos 'y hustler 
need apply. Box 55, Printers nters’ Ink. 

W ANTED—Some “young man with small cap- 
poh] 2 a bey a —_ or whole interest in a 
good field. Several 
ulred. ‘Address with and for 

C. d.,” care of Printers’ Ink, 





That advertising as a means to prosperity is 
be 
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ANVASSERS WANTED to subscri 
/ tions for PRINTERS’ im Liberal terms 
lowed. Address Publishers of Printers’ Ink, 

10 Spruce St., New York. 


box 34490, New York City, 

\ 7 ANTED—By a weekly pa r, having a gene- 
ral circulation of over copies, an amive, 

experienced man, to take entire = the 

advertising. Liberal commissions to the ht 

man. Address “ P. & L.,”’ Box 15, Station “ 

New York, naming references. 


YY ABTED_Cablisners of nown poratoenerer 
tev uestion : “‘ Why should w yy 35 to 45 

cents pe for our composition, when we could 
et it Mt trom 13 to ms. i using the Thorne meata 
at Machine?” THORNE TYPE SETT. 

M NE CoO., 175 Monroe 8 St., Chicago. 


A SSISTANT business and ac and advertising manager 
4\. of one of os most successful ——, ions in 
America wants to 
of an established paper —— field tor devel- 
opment with a view of jing a whole or 
part. Address “ INTEREST,” C care Printers’ Ink. 


a | VERY pave of PRINTERS’ INK is ag 4 
by many thousand newspaper men 
and a, as well as by advertisers. If — 
want to buy a paper or to get a situation as edi- 
tor, the thing to 
a want advertisement. Any 
told in twenty-five words can be inserted tor 
three dollars. As a rule one insertion can be re- 
lied upon to do the business. 


FOR SALE, 








Advertisements under this head 75 cents a line 
Fo SALE—Adverti: . “No Proof, No peg” 
200,000 monthly. Vick’s — N.Y. 


[aos $1. 1 in. $3.50. 1 col. 1 page 816.0. 
50,000 proven. Woman’s ~s Athens, Ga. 
HAS ANDSOME ILLUSTRATIONS for papers. Cat- 
alogue, 25c. AM. ILLUS. CO., Newark, N. J. 
GESD 2c. for new adver’ing ‘ing medium. Big mon- 
ey. Ballard & Kirschbaum, Worceste:, Mass. 





‘NAS ENGINES, slightly u used. a Perret 
ty BN. electric motors. KE 89 Liber- 


Gr REAT BARGAIN on Double Cylinder Press. 
400, if taken now. Address DAILY NEWs, 
Springfe ld, Mass. 


40 x60 Bin & BABCOCK PRESS ; air 
; first class; sacrifice—$1,300. W. A. 
POST, +~7E- Outfit, Kansas City, Mo. 


FOR — ing Republican daily in city 
of 70. $25,000. MIZE KOS, News- 
paper }~- Ry "0 La Salle St., be 


Fo SALE—Printed maili ~ ne mf Ba pprate 
publication, near! ies, 18:1 
85,000. NAT’L SUPPL é., 130 veh, Chicago. 


000 Names and addresses. A complete 
2: D3 directory of the most ente erpr. sing 

estern teachers for 1892. Write Prof. SLL, 
Shelton, Neb. 


OR SALE—} interest - _ lending weekly in 

oh pe city in Eastern M Big advertising 
an rinting patronage. wr * MANS- 
FIE 23 Washington St., Boston, Mass. 


A’ DDRESSES—6 000 farmers and villagers, West 
oan South; fresh and reliable ; — sold 

Over 500 agents ‘ie the list. Printed, $3.00 
= ‘all, THE "MESSENGER, Owensville, tind. 


J 00, 000 Agents’ addresses, printed and 
gummed. We sell of any State at 

00 1,000, and pay forte ‘eit 4cts on each retu: 
= aead ” Try 1,000. AGENT’S HERALD, Phila, Pa. 


OR SALE—Old-established rubber stamp busi- 
ness using two catalogues. Also services of 
ayer can _be securet. Loss by fire reason for 
sell ng. oeddress F. i Be HAMMOND, Aurora, Ill. 


OR SALE—An afternoon daily in one of the 
pleasantest New England cities. Splendid 
opportunity for a n for one or two prac- 
tical printers with limited funds, Address “ H, 
¥ ters’ Ink, 
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EWSPAPER MEN, ATTENTION.-Whole or 


interest an establish eae <4 
afteduoon) ina Southern CA for ‘sales 
fsa chance Wi, e. Address“ UTHERN,” 


OR me ans. Print Press, in perfect 
I saci tree order; but very’ lta, used Ca- 
pacity from 8 to ny a 
ice and reasonable 
Y- cone ant P.O. “pox 183 182, Box 18, Pittsburg, Pa. 


bag aye or “whole of of 3-5 interest in fine 
in + ft in ocateee? 2.3. fas will 
Fiolant in b N. Y. 


ass. or 


Penn. bf ge Ml particulars 
— ae, ” SOUTHER LLINOIS, ad hat Cl 
ers’ 


~ — LISTS of 35,000 pri 35,000 prime, A 1 cash-order, 
ts’ and Canvassers’ Addresses. Just 
out. we tiaouned by States. Se og =. M. $27, 
in one order, will take the 35 Ce 
names. No duplicates. Address 8. M. BOWL 
J. P., Woodford City, Vermont. 


MPORTANT! Printers and Advertisers. 5,000 

stock cuts, initials, = and other illustra- 
tions. 5c. eac Newspaper portraits, any sub- 
lect, $1.00, slilustrate Sour town. Boom your 
usiness. Catal Write for — cena 
CHICAGO PHOT ENG. CO. CO., Chicago. 


F YOU WANT TO SELL. SELL your Newspaper or 

Job Office, a Press, or a Font of Type, | tell the 

was in twenty-five words and se t, with 

ree dollars, to the office of PRINTERS’ INK If 

ou a will sell cheap enough, a — insertion of 

ie a will generally secure a cus- 
mer. 


GREAT BARGAIN—For sale, the only ex- 
rinti office in El Paso 

4 Colorado ppengs, and 

, about half 

hich 8 all new ; reason 

for selling, a is aa ga newspa - 

Kansas occupies his en 
a, ry JNO. Q. ROYCE PRINTING HOUSE, 
Colorado Springs, Col., or JNO. Q. ROYCE, Smith 
Centre. Kah. pee 


SPECIAL NOTICES. 


low 





Advertisements under this head, two lines or 
more, without display, Te. a line. 


yr 
G RIT 
yrs 


‘VAN BIBBER'S. 
yrs Magazin. 
200,000 "== 

yuees $1.25 per line. 

GPOKANE SPOKESMAN. | 

yes 200,000 is Guaranteed. 

ICE's, 3 mos. or 200 lines, $1.18. 
yrrs.s months or 400 lines, $1.12. 
VicKss, months or 600 lines, $1.06. 
yrrs, one year or 1000 lines, $1.00. 

| emma INKS are the best. New York. 


(= TOURIST. Have you seen it! Utica, N.Y. 


| cians EDUCATOR, Boston, for Teachers. 


PRINTERS’ INK. 


Vis 200,000. Endorsed by Rowell becany 


TI apy nee. Endorsed by M Decans: 
Vix it’sa — 
) + wit, P SPAY ¥ ed to know MISTCHAYacy 


heed omy Endorsed by Tho 
V cause it’s proved. - moe 
OHN T. MULLING MATING AGEN 
oJ land, Del. $2 per 1,000 Sant as 
UFFALO TIMES ores over 33,000 circu. 
tion. It will pay you 
Gus PIECES FOR PREMIUMS. E. Mw 
MARIE, Little Ferry, N. J. 
TICK" S Mag. H. P. Ryehaes, 
Times Building, New Yor' 
7 ICK’'S Magazine, 200,000, 200,000, ae no d 
& advs. Hence, good company. jrabtte 
GENTS GUIDE, New York. The leading 
agents’ paper. Send for copy. 
[HE NEW HAVEN NEWS IS DISTINCTIVELY 
the Family Paper of New Haven. 
TS ADVERTISER’S GUIDE—Mailed free by 
STANLEY DAY, New Market, N. J. 
OSTON HOTEL GUIDE is read by every Nev 
England hotel keeper. Very newsy. 


1 Dare linch, 4 times, in OHIO STATE NEW 
SUNDAY NEWS, Youngstown, 0, 


7 ICK’S, 200,000. Endorsed b; 
Thompson and all agents. Can't help it. 
oe y LCR” NEWSPAPER ADVERTISING 

AGENCY, 619 Walnut St., Phila., Pa. 
66 por IT IN THE POST,” South Bend, Ind 
Only morning paper in Northwest Ind. 
TICK’S, 50 cts. per year, hence 
Advertisers guaranteed 300,000 or oy 
M EDICAL BRIEF (St. Louis). Largest circus 
4 tion of any medical journal in the world. 


NATIONAL CIRCULATION. THE CHRB 


TIAN PATRIOT, Morristown, Tenn., has it. 


Cnr LARS, &c., distributed in this & adjoin- 
/ing co’s. Terms right. N. L. LYONS, Leeds, a 


HIO STATE JOURNAL. Daily 12,370, Week- 
ly 22,450, Sunday 16,356. Covers( ‘entral Ohio, 


SUPERIOR Mechanical Engraving. Photo Be 
trotype Eng. Co., 7 New Chambers St., .. 


| Advertising—The Middleman, Chicago, 
‘ — sample with free advertising Certificae 
‘or 


I EWEY’S Canada Newspa] —— 4 List (60 
adv. rates 30c. line DEWEY, 
ton, Can. 


T IS BIGGER “THE TE TERRE HAUTE E- 
PRESS than any paper in Indiana outside 
Indianapolis. 


F YOU WISH to advertise anything anywher 
at any time write to GEO. P. ROWELL & 00, 
No. 10 Spruce St., New York. 


FOR 5 LINES 26 days. Disi ada. 

$1 D0 lic. per inch per day. EN EN TERPRISE 

Brockton, Mass. Circ’n, 6,500. 

K ANSAS is sporoughiy covered by THE KA’ 
SAS WEEKLY CAPITAL, Topeka, Kan., the 

leading farm and family 1 newspaper of the State. 


( UR RATES are so low (10c.) we can’t + bays 
e ad. We prove 20,000 circ’n. 
free. ILLUSTRATED WEEKLY, Topeka, in 


‘Pine PEOPLE’S ILLUSTRATED JOURNAL 
(monthly), New Orleans, A Southern fam 
ily magazine, it reaches Sou’rn homes. Adv'tis! 
IT Fee CYCLONE bet CO., Mass 
Bldg., Kansas City, M with a letter for 
descript on of NEW ADVERTISING NOVEL 


Manager, 9 


Rowell, Morse, 


lease send circ 
irectories to U8. 
McKean 


p TRECTORY PUBLISHERS, 
on me ene list of _— 
Box 1407, Bradford, 


HE PHILADELPHIA PRESS and MILWAU- 
KEE SENTINEL are among the prominent 
gelieste recently adopt the Thorne Type § 
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11 becanss 
3 ecang 
HAYACK 
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PY, Faulk. 
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ager, y 
doubtty 


TIVELY 
| free by 
ery Ney 
ENEWS 
, More, 
» it. 
‘TISING 
Pa, 

ad, Ind. 
Ind. 
yay! 
circu. 
orld. 
CHR 
has it. 
adjoin 
eds, la 
Week. 
1 Ohio 
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X.Y, 
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Ss@ £95 825 Fee 
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EALERS—M. Plummer & Co., 
St., N. Y., sell every kind of 
used by p! rinters and Publishers, at lowest rises. | 
Full line Pquality of Printers 
ry! for adverti atvestions. yous 


BIG 
A placed at phone nega eee 
trente ‘AGENC Newark, N. J. 


EEP Cie ADDRESS, it will not 
K n. ‘ou want the newest and 
aad ities send for catalogue. 

ME RTISING CO., % State St., Chicago. 
81( 0. «00 aa roms for printi S pining and distributing 


isements in Penna. 


161 | 
paper | 


U. 8. 


J. Cireu ~~ nteed. rticu- 
J STOKES & CO., 121 N. 4th St., hile, | 


BUY, sell and exchange names and mailing 
lists; also address circulars and wrappers. 

Fresh goods, all kinds, always on hand at low 
ices. Write what you want. “STRONG,” Box 
, Chicago. 


PRINTERS’ INK. 


| a 
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ALF-TONE and line work of first at 
reasonable prices a veries. 
Specimens forwarded. P. ETCHING & 
GRAVING CO., 61 Beekman 8t., New York. 





We Write Ads, Weston & Smith, Wash., D.C. 


OOD AGENTS ong dent 4 
using THE COLLEGE MAN. ew Haven, Ct. 


Ke yo to let direct from letters. Goop! 
. GOODWIN, 1215 Broadway, N. Y. 


ned yy — Es for Publishers and Novelty Deal- 
P. O. Box 3046, Boston. Send for Catalogue. 


AGENTS’ S NAMES, Nex, Onn, fo Mo. 
ADVERTISEMENTS, written, apd, jilus- 


G'SEARLSAMYESN PRINTERS 





























EEP posted on all Life Insurance C i , 
INDICATOR'S Pe ke +t Chart is th ® best. ORGANS, in exchange for space. 
Sapa ei oa postal is vad cage tee. mps. “Ad PIANO 5 Dan’l F. Beatty, Wesh’gtonN. J. 
dress F. H AVEN ORTH PUBLISH! G CO. FITZGERALD, Wash: 


Detroit, Miche 

‘log NEWSPAPER PROPRIETORS—You want 
your circulation inc can do it, and 

let remuneration be dependent upon results ; 

highest references ; —_ Sugpetenes. Address 

P. 0. Box 376, Washington 


HE GALAXY OF TRC, Boston, 

“Out of one edition of THE GALAXY « OF 
MUSIC, in which our advertisement was inserted, 
we received 550 answers and $71.50.”—H. Ww: 
Beecher & Co., New York. Sample and rates 
free. 


DVERTISERS! —You well know that a correct 
account of a season’s advertising is invaJu- 
able when making "fusure contracts. Charles’ 
Advertisement Record enables you to keep such 
anaccount. Price only $2.00. Express prepaid. 
H. H. CHARLES, Quincy, Il. 








ppacco HABIT CURED BY NO-TO-BAC. 
Newspaper poo Three xes guaran- 
teed to cure any case, $2.50. Pay bons advertising. 
b our book, Don t Tobaccc it Your Life 
Mailed free. "THE STERIL NG REMEDY 
60. fox 117, Indiana Mineral Springs, Ind. 
W E distribute 1,000,000 eee of advertising 
Oe a ae monthly in the omes | = the people. 
ocean. No postage “Our New 
faea™ po economy with han All ad- 
vertisers write us, Will interest you. NATIONAL 
ASSOCIATE ADV. CO., Lakeside Bldg, Chicago. 
tiege PAPERS. Trade Papers. Complete lists 
/ of all devoted to any of the various trades, 
Pate ox soc egies, etc., may be found in Geo, 
Rowell ‘Book for Advertisers,” which 
is sent by aan to any address on receipt of one 
dollar. Apply to GEO. P. ROWELL & CO., Pub- 
lishers, 10 Spruce St., New York. 
yo OUGHT TO KNOW, YOU KNOW. Ifyou 
don’t know that the Galveston NEWS and 
ben Dallas NEWS (publication offices 315 miles 
)are the mediums ak covering the whole 
eritoey. J EDO & wens 
Publishers, Dallas or A. —¥-4 =< "~ 


[ERY ER, Colorado —Geo. P. Rowell & Co. of 
New York in their new BOOK FOR ADVER- 
TISERS name the best, most widely circulated, 
most influential papers at each important center 
of pepedion e eee, Soaaee & the whole 

coun’ Denver > eee rded this 
distinc ion is ‘the DENVER UBLICAN. 


A Svanrisine BY BY STATES: An eight- > 
leaflet : conveys concise information about 
the area and population : indicates the newspa- 
pers most vaee le for an_advertiser’s use in 
each separa’ State and Territory: together 
my ~ B= ot L United States : sent post iE 
ELL’S 


for . Address ad 
ADVERTISING. BUREAG . New York 


A® MERICAN NEWSPAPERS pepeeed in foreign 
nguages. mplete lists of German, Scan- 
dinaving. Trench. Spanish, or tf news- 
prere in the United States, or all those [aon 
any language other than Engl be 
found in Geo. P. Rowell & Co’s “ Book for Ae Adver- 
tisers,” which is sent b; 7 to any address for 
gne Sailer. pels to GEO. P. ROWELL & CO. 
St, New "York. 





| PATENTS ton.'b.'C" Ae page Book FR 

U.S. PATS Cc’ Fitzgerald, tee 
NEWSPAPERS fireBorrtsiteadest, 8: 
PEORIA HERALD, ciate, Sauantity. 
BOSTON, ayer, tse & Co.sete, Other suck 


9 quality & quantity. 
clients wanted. A. E. SPROUL, 658 Se Waah'ton St. 


WOOD ENSRAVINS (ne 


You know a good thin ng 
when you see it. Send 2c. stamp for chromo “ 
lage School.” Spencerian Pen Co., 810 B’way, N.Y 


























EL FOR COUNTRY PAPERS, 
ADV ate Proven en and profita- 
LE. le ina 1 town. No fake. 


Send ‘a to E. 8. SMASHEY, “Lawrenceburg, Ind. 


San Francisco Bulletin 
Largest evening circulation in California. 
High character, pure tone, family newspaper. 











Dr. J. =.» D -% Edi- 

HEALTH HELPER ecSssfeini 2a 

a in, M Samples "Free. e. TRY A 
MOUNTED C. 


PHOTOGRAPHS: OF CHICAGO 


W. Taylor, 151 Monroe St. 

















THE EVENING JOURNAL, 
Photos. Cheapest newspaper cuts 
Combined, 14,000. N EWS 
Sen 
ticulars. Vineland, N. J. 


Dui ic Always pays 
JERSEY CITY, N.J. Circulation, 15,500. 
made. Send for proofs. NTRAL 
Do You Want Agents ? 
80 per cent. discount. See E LIST. 
Printers’ Ink 4 





F) Ul BL Advertisers. 
Advertisers say it pays. 
$1.00 gums PRESS ASSOCIAT'N, Columbus. 0. 
I have sent so far to 35,000 an for the 
read for the list. 


OPINION “0 ""'New york. 
Portraits—Made to order from 
DAYTON | (0) TIMES 
L - Cire tion. 
names of agents as foe AD Vie for 
> 
if Feb. 17. 
L, CRANS, 10 Spruce 8t., N. Y. 
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Arthur's New Home Magazine 


lllustrated, Philadelphia, guarantees 800,000 
circulation for 1892. Best and cheapest advertis- 
ing in America. 


The Naked Truth 
Must be told 

time. We have ep. 
abled advertisers to 
make money by using 
our publication. The 
truth remains that 
when it pays the ad. 
vertiser it pays the 
publisher, that is the 
central idea of our 
success. SCHOOL 
BOARD JOURNAL, 
150 Nassau St., N. Y, 


BORN 


ANEW ADVERT!S 






pre iait® 9.0" 


? ° 
To Those Who Don't Know:| San Francisco Call. 
I write ads; don’t draw them. Haven't a pic- Established 1853. 
ture ges © and don’t send samples around for Daily, 56,759—Sunday, 61,861. 
choose from. What you get from me | The Leading peranaper of the Pacific Coast 





ople to 
[strictly original, and for yourself alone. You in Circulation, 
pay only for what you get. EZ. A. WHEATLEY, 


__Chleago, "| 79 PUBLISHERS of LEADING PAPERS 
EDITORS! .. A .wcesitas 


aracter and Influence, 





who would like to run CARTOONS and LOCAL ge for space in leading 
PORTRAITS, but have been prevented hereto- papers, either daily, 
fore on account of expense, are requested to send weekly or monthly, 
address to havinga circulation of 
CHAS. W. HARPER, Columbus, 0. not less than 20,00 


aemeen7$ oe westaes 

make your best offer to 
, WESTERN PEARL CO 

Largest Beer Brewery in the World Chieago, ill, 


PABST-Milwaukee sales 1891, . . . . 790,290 $14 No. 62 DESK. 


Anheuser-Busch, St. Louis, ...... 602.078] Packed and De- - 
—_——___—__ at ape = a i 
A Oak an alnut. : 

PABST leads with,» eeeeee 188,212 bbls: | Size, 52x30 inches. 
_<—<$ $$ $$$ Polished Veneer 
4 UNIQUE ‘‘ADS,’’ 210. |Top. Two slides 

I have an entirely new style of newspaper ad- | above drawers. 
vertising. Sure to become popular. Adaptable | , Su'herlor in ma- 
to any business. Requires no cuts. I will write | ‘rial, workman- 


, A ship and finish. 
four of these advertisements—not exceeding 100 | " Over 98.000 of these Desks iv Use. Send for Desk 


words in each—for $10, and give each customer — - “ 
territorial rights. Half cash must accompany | C®t@logue. | WM. L. ELDER, Indianapolis, Ind. 


order. Balance ten days after receipt ofc Py. 
Address JOHN 8. GREY, ‘Idea Factor,” 1 
Potter Building, N. Y. 


ESTABLISHED 1852. 


L. P. FISHER, 


Newspaper Advertising Agent, Circulation West of the Alleghenies. 
9 * We promised 70,000 per month. We are 
21 Merchants Ex., San Francisco} jiving 23,000. 









































WILL ACT May, 81,460. September, 72,900. 
June, 58,500, October, 77,000. 
as local agent for firms or advertising agencies July, 71,000. November, 81,000, 


in carrying out plans of advertising that require ‘ - " 
personal supervision or attention fh Chicago. August, 72,800. December, 79,460. 


** Experience has value.’’ 
H. Ss. DERBY, 
Room 1300 Auditorium Bldg., Chicago. 


Total, eight months, 624,127; average, 74.016, 





RIPAN TABULES 
regulate the stomach, liver 
and bowels, purify the 
blood, are safe and effect- 
ual, The best general fam- 
ily medicine known for 
Biliousness, Constipation, 
jawriting advertisements Dyspepsia, Foul Breath, 
Me<and of devising meth- : Headache, Heartburn, Loss 
/2ods by which money can | @ Of Appetite, Mental Depression, Painful Di- 
be made out of newspa- estion, Pimples, Sallow Complexion, Tired 
m) per advertising. Sam- ‘eeling, and every symptom or disease re 
ple advertisements on sulting from impure blood, or a failure by 

— application. the stomach, liver or intestines to perform 
their proper functions Persons given to 

over-eating are benefited by taking a 
TAKU LF. after each meal. Price, by mail, 
1 gross, $2: bottle. Ibe. Address THE 
RIPANS CHEMICAL CO., 10 Spruce St., N. ¥ 
Agents Wanted; EIGHTY per cent profit. 





ALDEN & FAXON, 

Newspaper Advortioes 
y ts . 
. 





Agents, 66 & 6 
bk] Sd St., Cinci 
° Make a 
















Sprague Correspondence 


School of Law. ‘Incor- 
porated.) Send ten cents 
(stamps) for particulars to 


J. COTNER, Jr., 
Sec’y, Detroit, Mich. 
$12 Whitney Block. 





Cut this advertisement out and show it 
to your nearest druggist. If he has not the 
TABULES in stock write and tell us his 
name and address and exactly what he said, 
@ and we will send you a sample bottle free. 
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—THE— The annual revision of the subscription list 
of THE SUNDAY SCHOOL TIMES has 


Tol e do Bl ade 4 just been made and the regular edition is now 


152,000 copies to paid in advance annual 





subscribers, All unpaid subscriptions have 


Circulation of the Daily 
Edition now been dropped, new ones paid in advance have 
been added, and now the new list comes forth 
14,000 to 18,000 fresh and live to give active service to good 
copies per day. No other | advertisers. 
daily paper published in To-| We fix the price of advertising so there 
ledo has one-half the circu- shall be no better and cheaper way to reach 
lation of THE BLADE this great number of Christian homes than by 
Circulation of the Weekly using THE SUNDAY SCHOOL TIMES, 


Edition always above Put 
Them 


100,000. 
For estimates on adver- Wiese 
tising write us direct, or List 
consult any responsible ad- 
vertising agency. We have) wit brise ful im. 
no “special representative” |‘*°“™" 
Over 260,000 Copies 


or travelling men. = Religious Press 
THE BLADE, Toledo, Ohio. ASehila 


HOM E- MN AK ERK MAGAZINE ; new management ; the only organ of the * ey oman’s 
Federated Clubs,” ’ the stro it or of i women 
known. Send for copy the new HOME-MAKER R and advertising rates. 44 E. 14th St., N.Y. 


Why Is It ?--That 


FARM-POULTRY 


A, ‘A INSULATION OF OVER 25,000 MONTHLY? 

Why, secu rmanent business every succeedi issue ! Why have old experienced 
aavetners 6 tthnns sed in it since it was tounted and frequently use a whole page at a time! 
ANSWER: It pays advertiners s it will pay any one who wishes to reach families in the 
nd it for reliable goods. 
ies. 





Sunday School Times. 























suburbs of towns, villages and live farmers who have money, and 8 
No others n apply. ‘Over one-half of our readers are women ; eads of fam 
R SAMPLE COPY AND RATES, ADDRESS 


FO 
S. JOHNSON & CO., 22 Custom House St., Boston, Mass. 








— —® 
Lo GET 
Goon Apvertisina 


GQ oF WRITE TO 
ROWELLS DVERTISING 








10 SPRUGE ST. NewYork. 
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“The Christian Advocate, 


Official weekly metropolitan newspaper of “ The Methodist Episcopal Church.” Circulation, over 

50,000 poe Aha mor We invite correspondence from advertisers who would like to reach our 

people, and whose advertisements would be appropriate for a religious family journal. Address 
____-MUNT & EATON, Publishers, 150 Fifth Ave., Cor, 20th St., New York, 


THE NEW YORK LEDGER 


The Great National Dlustrated Family Journal of America. A Weekly Magazine of 
the Highest Class. THE Medium for Reaching the Best Families in Every Town and 
County in the United States. 


ROBERT BONNER’S SONS, Publishers, Spruce and William Sts., New York. 


SUCCESSFUL “a 


advertising is systematic, logical, con- 
tinuous. This implies the employment 
of expert service; perhaps of this Bureau. 


We place advertisements anywhere. 


ROBINSON-BAKER 
Advertising Bureau, AD-SMI HS 
107 World Building, N. Y. . 
“Our Idea of It” will cost you a stamp. 


© PRINTING )) {10 Lines 
~ ONE 


IN - | MILLION 


EXCHANGED FOR ISSUES 
OF LEADING 
C ADVERTISING ,) AMERICAN NEWSPAPERS 


(of our own selection) 


f Sp ACE P FOR $ 30 FOR 


For Price List f Printers’ In 
ini Ser February 2. suvtexs ““* | and the Work Completed within 



































0 Days. 

Newspaper Publishers wishing to teteentitatines ar pean , 
act at the rai ot a one- of a centa 
contr ‘NEWS INKS of line for 1,000 Circu The pte 
will appear in but sing le 4 of an pa - and 
consequently will be ore Ly illion 
FINE JOB INKS different New per pi f — ht 
Fig in advertising space, pany if 2 rae, va 8 Tint stated, that 
e ews) ris 100 a vi rsons on 
wholly or in part, are asked to an av Ten lines will necomm late about 


7 words. One million issues for $20. 
W. D. Wilson Printing Ink Co., Ltd.,| Rowell’s Advertising Bureau, 
10 Spruce Street, New York. 10 Spruce Street, 


PRICE LIST FREE ON APPLICATION. New York, 
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DODD'S ADVERTISING AGENGY, Boston, « 


266 Washington Street. 











No charge made for the preparation of advertise- 
ments ordered through this Agency. 

We only stipulate, in requests for estimate, that 
our figures shall not be quoted or used in any way in 
placing business except through this Agency. 


SEND FOR ESTIMATE. 


RELIABLE DEALING. — Low Estimates. - CAREFUL SERVICE. 


ceca ma sATION oe 


2/s c. PER LINE PER i000. 


ONLY RESULTS COUNT. 


The successful advertiser uses the successful papers, be- 
cause from them he gets results. That is why 


The Saturday Blade, 
The Chicago Ledger, 
The Chicago World, 


have more advertising than an 
other big weeklies in the U. 


400,000 COPIES WEEKLY. 


Over 300 different advertisers are using space in 


Boyce’s List of Big Weeklies 


and any one of them can discontinue at any time 
if it don’t pay. 























Net Advt. Rate, $1.60 per line for the 3 papers. Circulation 
proved each week by P. O. Receipts. 
NOTE.—THE qeyeumar BLADE has the largest circulation of any weekly 
newspaper in the U. S 


Apply for space to any Agency, or to 
W. D. BOYCE, Chicago, il. 











400 PRINTERS’ INK. 
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A JOURNAL FOR ADVERTISERS. 


GEO. P. ROWELL & CO., Pustisuers. 
Office: No. 10 Spruce St., New York. 


Issued every Wednesday. Subscription Price: 
One Dollar a year in advance ; single copies, 
Five Cents. No back numbers. Wholesale 
price, Three Dollars a hundred. 

ADVERTISEMENTS, 75 cents a line ; $150 a page ; 
one-half page, $75; one-fourth page, $37.50. 
Twenty-five per cent additional for special posi- 
tions—when granted. First and last page fifty 
per cent additional. Special Notices, Wants or 
For Sale, two lines or more, 75 cents aline. Ad- 
vertisements must be handed in one week before 
the day of publication. 

JOHN IRVING ROMER, EDITOR. 


Every edition exceeds fifty-five thousand 
copies. 











NEW YORK, MARCH 323, 1802. 


PRINTERS’ INK aims to present each 
week helpful and practical matter for 
advertisers. Articles on topics coming 
within the scope of the paper will be 
welcomed by the editor, and, if found 
acceptable, will be paid for at a fair 
rate. 








THE Democratic National Committee 
are about to establish a publication 
called the National Democrat, It will 
start with a free subscription list of 
about 25,000, and the manager, from 
whom we get our information, says that 
just as soon as the thing gets ‘‘ het up 
a little” the circulation will run up to 
a hundred thousand. Publishers of 
class journals who cannot get them 
entered as second-class matter will be 
interested in observing what progress 
the National Democrat makes. 





IF atrade paper is a good one, is it 
any less useful to the public, because 
the publisher of it is actively engaged 
in the trade represented ? 

Would PRINTERS’ INK be any more 
useful than it is now if it should bye- 
and-bye be published by the PRINTERS’ 
INK Publishing Company, incorporated 
for the purpose of complying with the 
terms of a new law? 

If John Smith and John Smith, Jr., 
own a plow factory and an agricultural 
newspaper, and do business under the 
nameof Smith & Son, will the country 
be any better off when the firm trans- 
fers the paper to the junior partner, 
and he thenceforth issues it in his own 
name as publisher instead of the name 
of the firm as formerly? 


. Is there any reason why a man should 
not be just as free to advertise ina 
paper that he owns as he is in one that 
belongs to somebody else ? 

If a paper is not mischievous in its 
tendency, is it well to encourage some- 
thing like a press censorship, with the 
possible result of depriving a useful 
publication of a means of distribution ? 

If a paper is mischievous in its tend- 
ency, does there not exist a power out- 
side of the Post-Office for abating it? 

Is the desire to advertise a wicked 
longing that editors and Congressmen 
are bound to repress ? 





ADVERTISERS are frequently exhorted 
to suit their advertisements to the pa- 
pers in which they are to appear, and 
not insert cuts requiring good press- 
work in daily papers. Yet, notwith- 
standing this caution, badly printed 
cuts are a common feature of dailies 
everywhere. The Baltimore & Ohio 


Railroad is a large advertiser, yet it 
disfigures its announcements in the 
indifferently printed papers with a cut 
which makes an impression like this: 


Sey 





That this is really a good-looking 
trade-mark when well printed is proved 
by the following impression taken from 
a periodical which uses good ink, good 


paper and good presswork : 





The blame for the wretched looking 
cut cannot, with any degree of justice, 
be laid at the door of the newspaper. 
The advertiser knows, or should know, 
just how his elaborate and carefully 
worked out drawing will appear in the 
New York Sun or World. In cases 
like the above it is better to make 
an outline drawing of the trade-mark 
with all detail omitted, or else to leave 
the cut out altogether and substitute 
plain typographical display, which can 
be counted upon to be legible, 
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TO REACH MINERS IN THE COAL 
REGIONS, 


itor of PRinTERS’ INK: 
_, 5 hg article which I wish to introduce 
to the attention of all miners in all the coal 
and coke regions of the country. My adver- 
tisement occupies four inches and is to be in- 
gerted one year. Shall I require a large list 
of papers, and about how much will it cost 
me? You have answered similar questions 
heretofore, and so I make bold to ask for the 
information. Kina Cote. 

Coal mines exist in more than one- 
half of all the States in the Union. 
Last year about 40,000,000 tons of 
coal were mined. No ‘‘class” jour- 
nals are read largely by miners. You 
must rely chiefly upon the local papers 
issued in the coal regions. Of these 
there are not less than 800, and four 
inches one year in say 500 of them 
daily and weekly will cost about $6,500, 
and $1,000 more can be profitably ex- 
pended in a good selection of papers 
published in the interests of labor. 


THE REVIEWER. 


The increased attention which is 
being given to the construction of ad- 
vertisements, both in their composition 
and typography, is well illustrated by 
a new move on the part of the pub- 
lisher of a well known monthly maga- 
zine. He has secured the services of 
an able woman writer of advertisements 
(formerly of St. Louis), whose business 
it will be to assist the journal’s patrons 
in the preparation of their matter. A 
gentleman formerly connected with a 
Boston type-foundry will perform a 
similar service 
arrangement of the advertisements. 
Other magazines that spend so much 
money in adding to the attractiveness 
of their reading matter could also well 
afford to invest a small amount in im- 
proving the appearance of their adver- 
tising pages. It would be money well 


spent. 





* 
* * 


Testimonials have been a popular 
factor in advertising from the earliest 
days down, notwithstanding a general 
tendency on the part of the public to 
doubt their genuineness. The Sohmer 
Piano people some time ago published 
as an advertisement a lithographed car- 
toon illustrating the idea, It bore the 
title : 

The piano manufacturers and their testi- 
monial brigade. Drop a $10,000 bill in the 
slot and get a testimonial. 

Rival manufacturers were represent- 
¢d as angling for the testimonials of 


in the typographical , 


prominent musicians with a fat currency 
bait. However, I think that if I were 
advertising an article whose merit did 
not appear upon its face—such as a 
patent medicine—I should rely chiefly 
upon testimonials. It is possible to 
bring out by them every shade of merit, 
and even though they are not ‘‘ beyond 
suspicion,” they have, at least, more 
weight than the same words coming 
from a person plainly interested in the 
sale of the article. 
* <3 * 

It is interesting to note the reason 
assigned for the non-engagement of 
Mme. Melba, the distinguished Aus- 
tralian prima donna, at the Metropoli- 
tan Opera House this season. The 
managers of the Italian opera troupe 
state that she was entirely satisfied with 
the remuneration offered her, but that 
she would not come to this country 
unless they would agree to ‘‘ feature” 
her. This they were prevented from 
doing on account of the eminence of 
the other artists in the company. So 
Mme. Melba remained at home. While 
the songstress showed that she was 
fully alive to the advantages of adver- 
tising, she seems to have overlooked 
the fact that her contract would not 
have prevented her from receiving the 
sort of ‘* featuring” that comes from 
endorsing cosmetics, soaps and pianos. 
That is usually a very popular method 
of advertising with the members of her 
profession. 

* . * 

Mr. B. F. Wellington, of California, 
is an original advertiser, who is evi- 
dently not at all disposed to depreciate 
the remarkable properties of his ‘* egg- 
food for poultry.” I append an ex- 
ample of Mr. Wellington’s skill in con- 
structing an advertisement : 


Are you tsing Wellington's improved Egg Feed tor Pouliry * 








5 toa 


B. F. Wellington, 425 Washington St, San Francisco. 





The profusion of eggs credited in 
the engraving to a very small force of 
hens is a wonderful revelaticn of the 
possibilities of ‘‘art in advertising.” 
It is even possible that an artist with 
greater imagination and fewer consci- 
entious scruples might have discovered 
a way of crowding still more eggs into 
the picture, 
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A Million a Month! 


Times change and men change with them. 
There are other publications in the world, 
but none just like ‘‘ComFortT.” It has 
newer ideas, newer methods, newer aims. 


IT DOES NOT seek to occupy the field of its 
older contemporaries. It offers a new field 
entirely. 


“Tf you put it in ComFort it pays !”’ 
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PRINTERS’ INK. 


A JOURNAL FOR ADVERTISERS. 





GEO. P. ROWELL & CO., Pus.isuers, 
Office : No. ro Spruce St., New York. 





LARGEST CIRCULATION. 


T. M. Upsuaw, 
Fire Insurance Agent 
OxvaHoma Cry, Ok, Ter. 

The Century Co., New York: 

Dear Sirs—Two friends of mine here made 
a wager and left it for you to decide asto 
which newspaper has the largest circulation 
(DAILY, ONE ISSUE) im the U.S. By replying 
to the same you will greatly oblige 

T. M. Upsnaw. 


The above inquiry has been referred 
to PRINTERS’ INK by the Century Com- 
pany. In our opinion the paper hav- 
ing the largest circulation, daily, one 
issue, in the United States is the New 
York World, 
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Co-operative Newspaper Unions. 


What They Are, and Why Advertisers Should Consider 
Them in Placing Contracts. 





Co-operative Newspaper Unions are corporations which make a busi- 
ness of furnishing partially printed papers to publishers who cannot obtain the 
necessary matter to judiciously fill a whole paper. The printed half of the 
paper is devoted to National and State news, market reports, selected miscel- 
lany and some advertising. The other side, which is left blank, is filled in 
with home news, local advertisements, etc., by the publisher who issues the 
paper. 

Co-operative Newspaper Unions are profitable to the publishers of local 
papers because they save the cost of editorial work, composition, presswork, and 
other minor items, besides enabling them to furnish to their subscribers a much 
better newspaper, for the columns of the ‘‘ ready prints” bear the impress of 
the brightest minds, and are the results of the combined efforts of a thousand 
news-gatherers in different fields and channels, each of whom brings to the 
work ripe experience and long training. No local newspaper 
could secure news matter of such a high class in any other way, 
and, therefore, the local weekly that uses ‘‘ ready prints,” or 
‘patent insides,” is a better paper in mechanical construction, 
general appearance, and news value than a paper produced 
wholly at home. 

The Chicago Newspaper Union is the pioneer in the 
newspaper co-operative business of the world, it having been 
established by Messrs. Cramer, Aikens & Cramer, of Milwau- 
kee, in 1864. Through the energy of these gentlemen it has 
been enlarged and improved until it stands to-day the foremost 
example of its kind in every respect. 

This Union circulates about thirteen hundred newspa- 
pers in the following States: Ohio, Indiana, Michigan, Wis- 
consin, Illinois, Iowa, Nebraska, South Dakota, and a few 
in other adjacent States, thereby covering the richest and 
most prosperous section of the United States. Some of them 
have been established for nearly a quarter of a 
century. All are issued from prosperous and 
thriving towns, and many of them are the repre- 
sentative organs of their respective localities. 

Why the Chicago Newspaper Union Commands 
the Consideration of the Advertiser. 
First comes price. An advertisement, which 
may appear in a hundred or a 
thousand papers, is charged for 
at a rate in proportion to the 
circulation of 
the entire 
list, treated 
as a single 
p u blication, 
so it is easy 
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tosee that a much lower rate can be afforded 
by this system than is possible for the publisher 
of the local weekly to entertain. 

There is, besides, a material saving to the 
advertiser in the cost of electrotypes, as only one 
is required for the entire list. Again, all adver- 
tisements are completely under the control of 
the advertiser, and changes in copy can be made 
weekly, without troublesome delays or mistakes. 
There is no worry over losses in space, omis- 
sions of insertions and agreed position; and the checking 
up of advertisements can be done expeditiously at one 
main office, whenever it is desired. 

Complete files of all the papers can be found at our 
office, 87 to 93 South Jefferson Street, Chicago, Illinois, 
and at the eastern office, 10 Spruce Street, New York. Advertisers have three 
months to examine files, at either place. Every facility is afforded to expediate 
examinations, and it gives us pleasure to assist our patrons in checking up our 
files. For the information of advertisers, we mail to each, weekly, during the 
existance of a contract, a RECORD PAPER of each list, giving the number and 
names of papers printed, and showing each advertisement as it appears in all 
the papers of the list in which it has been ordered. 

Advertisers who wish to cover the territory in which our papers circulate, 
thoroughly and comprehensively, usually patronize all the lists, and those who 

wish to reach a certain section only can use those lists which circulate exclusively 
in that section, 
A Cataloguo of the several Lists composing our combination Is given in the following 
pages. 


CHICAGO NEWSPAPER UNION, 
CHICAGO, ILLS. 
404 Papers, | 
Published in Illinois, Towa, Wisconsin and Indiana, 







Illinois—161 Papers. | 98s 9000600- secescceseons ‘eee ae 
‘ ..._Independen 
ace Peatent 


bovess Journal 






° Si ard 
eesetes - sions .Republican 








B ADF } Herald 
nt Lon. Suseseeurcecosesen Watch Tower ws . Gazette 

BD | EE lve cocccccccccccccecessoccqneensed Be 
BIIMPIELD bedecssseonccesosssooesseseanen vs| ELM WOOD. 

TR EI EE Risnieincess vcsccessveyvcemell Journal 
CABERY.. patawes saul Enquirer | ERIE .... Independent 
ED iainabanenevncsseenene Daily Argus pevostoscocsceeemehilne Record 
NE ccccdeccececucoocses Re — Wcoscsrccccccosccces Home Visitor 
CIEE cocccccsececesscocseneceses FLANAGAN...... 

CHINES cocccccccs soccccsocceseeceees trald Si scsesece 
PE istibncsssse =e 7 ers’ Guide | FORRES' aa 
ICAGO. oservator | FRANKLIN GROVE 

CHICAGO eview | GARDNE 

CHICAGO ociety News SEnEeEO 

CHICAGO . ide Advocate | GEORGETO" 

CHICAGO.. eas Advertiser GIBSON CITY. 
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STILLMAN VALLEY.. 
NGHURS' 
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a tmpadintnnevanenenummts Messenger 
| AOA ART I Sentinel 
Meccese EN, 

ossbetounne Democrat 


Indepe ndent 


eocccccocescces Times 

























eee Review 
covebee .-- Reflector 
», e Bog peter 

ae Post erald 





OM 
..  _, SRE See Ire Banner 





















Pecvccccccccccccce. coccccccess Sentinel 
Democrat 
seco Press 
Democrat 
epublican 
Enterprise 

.-Globe 








"bien .Commonwealth 
nebowns Daiiy Commonwealth 
bekegsh eoeqaescercsouendesed Journal 


oeocccesesocesoes Leader 


Esas oes cococovssetgeedees Herald 
Covccccecces ..Conservative 
News 
+... Kagle 
eocccere .- Mirror 
eeeesevesee ...-Leader 
coeceecccooses ..Record 
.-Democrat 
Pilot 














nn a a ae a Cn a 


PRINTERS’ INK. 





--Democrat 
epublican 
essenger 


scipgencsnceteesossenepindll Sentinel 


Wisconsin—44 Papers. 
Daily Journal 
.. Weekly sonra’ 


..Democrat-Press 


. «ee-Advertiser 


rter 


CO} 
Kalkaskaian 
. Republican 





Peete eeeeeereeeeeeeses 











408 


PRINTERS’ INK. 















_ . . J. | ee eoececes Gazette 
Indiana—27 Papers. 
i ccbhcesdebdnbeseeccrscoeesesese New Era 
A ihih656450006000 se ccctesceveagzogse Ni 
BLOOMINGTON ............. Telephone 
EE cccécecctevessmeesoseuunl 0 
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Pcpescccescesccsoses «. Weekly News 

Daily Leader 

— Democrat 

enceedéend Dispatch 

vening Dispatch 
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Elsewhere—6 Papers. 

ID vccccvccccoscecsccess Sentinel 

BLOOMDALE Ohio. . Derrick 

BROWNSVILLE, Minn. NE, News 

CHATFIELD, M . Democrat 

MARYVILLE, _—. iiy Democrat 


MOBERLY, Mo.... -Daily Monitor 





SIOUX CITY NEWSPAPER UNION, 
18! Papers, 
Published in Iowa, South Dakota and Nebraska, 


Iowa—77 Papers. 
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Nebraska—42 Papers. 
ATW ORTE. cc ccccccccccccececcccs Home Rule 
AINB WORTH... cccccccccccccs cocces New Idea 
ALLEN........ covers cvccsceses News 
ATKINSON... ... Enterprise 
BLOOMFIELD. .......-scccrecccceceeees Monitor 
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CENTRAL _ 8 Letter 
CHARITON . -forese 
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FORT WAYNE NE 


Published in Indiana, 


Indiana—66 Papers. 


Saturday Dispatch 
Saturday “Clipper | 








{60 Papers, 
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aR a Pasenee | Eagle 
\ .. Advance 
WEST LIBERTY.. .-. Index 
Other States—9 Papers. 
ie = peminvgcsdvesbeccesee Daily Journal 
BERAIE DE iy PENEMo00. coves cove voce ribune 
DIMONDALE: Bebvscosecccccesnanmensndl 
 _  ~ Sa ..-Daily Times 
GRAND HAVEN, Mich ‘Daily Tribune 
GRAND RAPIDS, Mich uth End News 
HAMMOND. I -Daily News 
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STURGIS day Mail 
TRAVERSE __, ASSES People’ ‘8s Advocate 
WHITE PIGEON..............---+++++-Journal 


MILWAUKEE NEWSPAPER UNION. 
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Published in Wisconsin and adjoining States. 
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Missouri—1 Paper. 


SIOUX CITY INDEPENDENT UNION, 
157 Papers, 
Published in Iowa, South Dakota and Nebraska. 
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WISCONSIN PUBLISHERS’ UNION, 
64 Papers, 
Published Principally in Wisconsin. 
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Chicago Newspaper Union List, - 
Standard Newspaper Union List, 

Fort Wayne Newspaper Union List, - 
Sioux City Newspaper Union List, 
Milwaukee Newspaper Union, List, - 
Wisconsin Publishers’ Union List, 
Indiana Newspaper Union List, - 


Sioux City Independent Union List, 
Combined Rate for the Eight Lists (1,257 Papers), 89.00 per Line. 


PRINTERS’ INK, 


ADVERTISING RATES. 


AGATE MEASURE, PER WEEK. 













to amount of order. 











404 Papers, $2.50 per line, 
99 Papers, .75 per line. 
160 Papers, 1.25 per line. 
181 Papers, 1.25 per line. 
90 Papers, .75 per line. 
64 Papers, .75 per line. 
102 Papers, .75 per line. 


157 Papers, 1.25 per line. 


Reading notices, set in minion type, 50 per cent extra for 
space occupied, agate measurement. 


These prices are subject to large discounts, according 





We shall be glad to quote prices on any of the above 
lists, or for the entire combination, and give full information 
upon any desired plan of advertising. 

Space in these lists can be obtained direct from our 


offices, or through advertising agencies. 


The Chicago Newspaper Union, 


OFFICES: 


87 to 93 South Jefferson St., 
Chicago, Ill., and 


to Spruce St New York. 
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** Suspicion 
Poisoning his brother’s cup.”’ 


That’s what Cataline said. He 
was an aggressive old Roman, often- 
times the under dog in the fight, but 
he hit straight from the shoulder, 
Suspicion is what haunts the gen- 
eral advertiser; and it is the quiet 
but underhanded enemy that gives 
the death-blow to many a newspa- 
per—those that boast most valiantly 
being often the greatest sufferers, 





There is no Suspicion of 
A Known Circulation. 


What will convince you? The evidence? Here it is; 


Known Circu lation for past Four Weeks: 
February 13th, . . . . 179,065 Copies. 


i ee 


. 20th, a . 1772 00 

7 27th, . . . . 198,500 “ 

March 5th, .. . «196555 

nh =. ss i * 

Weekly average, . . . 187,830 “ 

DISTRIBUTION. 

New York Statecirculation,  . . . 74,528 
Pennsylvania State,. . . . . 15,323 
NewEnglandStates,, . . . . . 41,459 
Miscellaneous, . . . . . . 40,070 
Canadian, poner kt “eg es Se 
187,830 


Utica is not pent up. 


It is a prosperous city of 50,000 people, in the heart of the most pros- 
perous part of the great State of New York. The farms surrounding 
this center of trade are estates, and the farmers are country gentlemen. 
Their families are large ; the boys go to college, the girls entertain,— 
and the blessed old home is the pride and Mecca of them all! ‘They 
are a thrifty, proud, intelligent, well-dressed people. 


Saturday Globe goes to them Weekly. 


They read it Saturday evening under the family banquet lamp, and pass 
it around the circle; they read it ‘‘ after church” on Sunday, and they 
swear by it at the village store on Monday. Mark you, 187,880, and 
every copy goes to a family, a home—not to one subscriber alone. 


A. FRANK RICHARDSON, 
Chicago. . - = - - . New York, 









